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I ' M  N I K H I T A .

Nice to meet you!
ABOUT ME

 
With over 5 years of Digital Marketing experience focussing on Digital

Marketing, I have a successful record of producing strategic and
engaging social media content that drives traffic, increases

engagement and generates leads.
I’m highly analytical, creative, knowledge thirsty, and driven with a

passionate and innovative approach.
 

SKILLS
 

Branding and Strategy, Content Creation, Social Media Marketing,
Content Writing, Photography
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Social
Media

Strategy

The content you post on social media has the power to

turn your brand into a household name and your

followers into fans. 

The aim is not to show up on every platform, and post

meaningless content which is not relevant to your

audience. You have to stand out, by identifying specific

goals, creating valuable posts and stories that align with

those goals, and ensuring that the content you create is

featured on the right platforms. 

 

But don't forget, you have to stop and measure your

results to constantly refine your strategy. 
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AluSplash
As the Social Media Manager for AluSplash global

Instagram account, my goal was to understand who the

audience was, what kind of content would perform the

highest, and grow overall engagement and following.

WINS

Increased engagement on IG by +76% 

Increased following on IG by +2k

(in 6 months). 
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Strategy 
Analyzing the best and worst performing content over the past 6

months and identifying common factors. 

Analyzing the current audience, and gathering insights on how to

increase the audience.  

Creating new content for the social media platforms.

Collaborating with international influencers for more targeted

content creation. 

Product seeding and Influencer strategy to expand audience. 

Increase in likes, comments by utilising trigger algorithm

changes. 

Developed a user-generated content strategy focused on

leveraging mentions, connecting and sharing customer photos. ns
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Results
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 In profile views (9 months)

 In engagement - (10 months) 

 In Instagram followers (9 months)

Facebook Page Fans

Facebook engagement total 

Facebook engagement rate by reach  

+ 23% 

+179%  

+ 25% 

+10%

+85%

+15% 
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Web Design
& SEO
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Some may say I am obsessed with making brands visible, using my

expertise in design and branding to fuel this obsession. 

 

To make your brand visible everywhere,The process of redesigning the web

experience for any brand or company includes understanding the customer

journey and user experience. 

 

The main goals associated with improving web design and SEO processes,

is to ensure websites have informative content with keywords targeting the

industry the company/brand is a part of and to generate brand awareness

to support sales. This includes a specific process to ensure the website

converts visitors to customers.
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Strategy 
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The website aims to help end-consumers understand the product. 

The creation of a sample request form, for visitors to order free

samples to see the real colours and material 

The development of an AI generated Kitchen Visualiser to create

an 'at-home' experience.

Identify crucial touch points that can make or break customer

satisfaction;

Craft the website to be customer-centric.

A keyword strategy to rank on the first page of Google, combining

quality content and an improved site structure.

The goal was to develop an informative website to generate brand

awareness and support the B2B distributors’ sales. 
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Results
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Increased organic monthly traffic (12 months)

Decreased Bounce Rate from 36% to 2% in 4 months 

Session duration increased to 4 minutes per session

Increase in Web Sessions

Increase in new leads 

+ 60% 

-94%  

+ 300% 

+41%

+71%
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Marketing
Campaigns

Marketing campaigns are effective in building a brand image,

gaining brand awareness, introducing a new product and

increasing sales.

Depending on the goals you have in mind, you ca effectively

create short-term or long-term campaigns to fulfil an effective

marketing campaign strategy. 
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Strategy 
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With the launch of a new collection, it was important to showcase the

benefits of the new finishes available and the colour inspiration

which was a new addition to the company portfolio after 5 years. 

 

It was imperative that the marketing campaign was punchy -

showcasing features, colours and eye-catching photography to lure

customers into considering the newly launched collection.

 
WINS

+54.5% increased IG Engagement 

+124.4% increase in IG profile viewers in 2021 vs

the previous year campaign in 2020 
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Campaign Launch

1
We created a poll to vote for the most liked

images. 
 

Designed an AD from homeowners kitchen
photos with features, for promotion on Social

Platforms. 
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This campaign was launched so that
customers could share photos of the product

installed in their home. 
 

We then launched a 'win' competition for
photo's shared on social media, using a
specific hashtag where all homeowners

photos can be gathered, to create their very
own gallery.

Bonus entries would be considered if they
styled their kitchen.

 
Regular content of styling tips and ideas on
the IG Feed to encourage viewers to keep

being active on social media promoting the
campaign.
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Results
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New Instagram followers in 7 days

Views of Campaign Video in 5 months

Instagram followers viewed our IG
profile in 2021 vs 17.2% in 2020 

of followers were reached by our posts
in 2021 vs 23% in 2020 

of followers saw the stories in 2021 vs
23.3% in 2020

+ 102% 

+33%  

+ 37.8% 

+41%

+56%
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Brand 
Management
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Your brand has approximately 17 seconds to make an impression on

your audience. I have had the opportunity to work with various

brands, to create Brand Guidelines to build a cohesive brand identity

along with basic guidelines that can be applied to their various

online and offline marketing collaterals. 

 

It is essential for branding to remain clean and on trend, with a

cohesive colour palette that would compliment any corresponding

content created. 
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Strategy
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To position the brand as a leader in their industry, and connect with the target

audience. 

To create a cohesive brand identity along with guidelines on how to apply the

branding on various digital platforms.

Design essential branding foundations that will allow the company/brand to provide

clarity in all online and offline marketing collaterals. 

Design an identifiable main logo, with sub-

marks.

Develop a font suite with a inspirational

mood board to be used for branding

brainstorming. 

A colour palette associated with the brand,

based on a branding clarity questionnaire. 
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Graphic Design
 & Content Creation 

Marketing campaigns can be designed with different goals

in mind, including building a brand image, introducing a

new product, increasing sales of a product already on

the market, or even reducing the impact of negative news.
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Photography
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Printed Brochures
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Printed Collaterals
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Content Writing
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Stefania Croci
Marketing Professional
She has a creative eye and has great knowledge of the customer and what is required to
build and sustain a suitable customer journey. She is hardworking and passionate about
creating outstanding work.

Chris Harris
Director of Education
Nikhita must have had the skill 'herder of cats' on her Job Description because she was
assigned me after I showed interest in her firm's financial product. Uncharacteristically,
I believe I missed an appointment and its replacement because of a chaotic schedule
that should not be dignified with explanation, but Nikhita was at all times
understanding and helpful. When I did finally decipher how to work the Calendar on my
Smartphone, we did meet I was impressed that Nikhita recognised me and I noticed she
had taken her time to do some research. In terms of creating a first impression on
clients, Nikhita makes an outstanding ambassador

Linda Le
Trainer, Coach, Consultant 
I've had the pleasure of working with Nikhita on a number of client events and
marketing initiatives in Singapore. Nikhita has excellent problem solving and
organisational skills, the ability to work in high-pressured environments and
timelines, all the while ensuring the overall smooth running each event. She has a
cheerful and bubbly personality which helps make attendees and delegates feel
welcomed and comfortable. She is highly personable and invaluable in both creative
and people-facing positions.

Testimonials
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Email
nikhitasejpal@gmail.com

Website
www.nikhitasejpal.com

Get in touch with me
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